The Wrangler patch is an eternal symbol of the Western lifestyle. For more than a half a century, the authenticity of a

cowboy has been measured by a small piece of brown leather.
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The Jeans

BY CORINNE J. BROWN

sk the average American
cowboy which jeans he
wears and nine out of
10 will answer “Wran-
gler” without a second’s hesitation.
Don’tbe surprised. Nearly
synonymous with the West, few
brands in the clothing industry can
boast of such total identification
with a culture and a lifestyle ~ a
testament to one of the most suc-
cessful products in Western fashion
history.
As far as jeans and shirts are
concerned, Wrangler Western Wear
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runs steady and deep, creating a
core productwith continuity, recog-
nition and lots of choices. Their
hugely popular core or “patch” jean
styles, built around the first, classic
13MWZ ~ Men's With Zipper ~
straight-legged model, were created
to suit the lifestyles of Western,
equine and farming/ranching
customers who buy them exclusive-
ly, one jean at a time.

Phil McAdams, president of
Wrangler Western Wear since 2002,
knows the business inside and out.
He's been with the company for 25
years and has worked in several
divisions, including merchandising
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